
n Super Bowl spot:
‘The people who
are supposed to be
smart didn’t get it’

By PAUL MILLER 

FOR TWO minutes dur-
ing the Super Bowl half time
Sunday, tens of millions of
Americans were transfixed
by a familiar voice uttering
some unfamiliar and inspira-
tional words about how the
country could recover from
its economic doldrums.

“This country can’t be
knocked out with one
punch,” said former Carmel
Mayor Clint Eastwood,
filmed in stark contrast against a gritty, industrial backdrop.
“We get right back up again, and when we do, the world’s
gonna hear the roar of our engines.”

The two-minute spot, aired at a cost of more than $10 mil-
lion, was sponsored by Chrysler, though it didn’t feature any
of the company’s cars, and its logo didn’t appear until the
very end — an unusual approach a Chrysler spokesman said
was appropriate for the “special occasion” when the com-
mercial appeared, and for the stature of its star.

“We wanted to present a message of resilience and hard
work, and we asked Mr. Eastwood to do it, because when he
talks, people listen,” said Chrysler’s Chief Marketing Officer

The Carmel Mission is
getting its own postage
stamp.

United States Postal
Service officials will be on
hand Tuesday, Feb. 28, at a
ceremony celebrating the
Carmel Mission stamp’s offi-
cial release. A special first-
day cover cancellation
stamp will be unveiled at the
ceremony, as well as other
commemorative items. The
$18.95 stamp will be for
Express Mail.

The 11 a.m. stamp cere-
mony, which will be held at
the Mission, will be free and
open to the public.
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Clint Eastwood’s Super Bowl message — that Americans “find a way through tough times, and if we can’t
find a way, then we’ll make one” — was a hit with the public, but not with some political commentators.
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Clint Eastwood’s inspirational moment

Olivier François in a series of interviews Thursday at the
Chicago auto show. 

“I haven’t done a commercial in 60 years,” Eastwood told
The Pine Cone. “But they came to me and said they wanted
to do an inspirational deal, and I said I liked it.”

The entire project came together in a few days, with
Chrysler CEO Sergio Marchionne heavily involved in devel-
oping the script and picking the music, and Eastwood asking
for changes to stick to the original concept. 

“They sent me some copy, and I changed it a little bit, and

Judge declines to 
rescue water district

See EASTWOOD page 19A See APOLOGY page 27A

See DISTRICT page 12A

By KELLY NIX

A JUDGE in San Francisco this week declined to rein-
state a contentious “user fee” that the Monterey Peninsula
Water Management District for years has charged its 40,000
water customers, drawing a warning from its general manag-
er that it will have to lay off workers and cut back on envi-
ronmental work in the Carmel River.

California Public Utilities Commission Administrative

Pine Inn workers strike over health care
By MARY SCHLEY

UNION WORKERS went on strike at the
Pine Inn and Tally-Ho Inn in downtown
Carmel Wednesday morning after voting two
weeks ago to authorize a two-day strike. The
protests were planned for a traditionally busy
time of year for local hotels, with this week’s
AT&T Pebble Beach National Pro-Am golf
tournament.

“As corporate profits soar and the economy
rebounds for the rich, workers are striking in
protest of management’s demand to eliminate

longtime employer coverage of family health
insurance,” reported Union representative
Mark Weller in a statement announcing the
work stoppage set to continue through
Thursday.

More than two dozen workers have object-
ed to inn owner Richard Gunner’s plans to
require employees to pay some of the costs of
providing health insurance to their children
and spouses — one of the issues that has kept
the group without a contract for more than a
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C.V. club has remarkable comeback
By MIKE HALE

OVER THE last 15 years, flood, fire
and a ruthless recession have landed hard
shots to the chin of the 44-year-old
Carmel Valley Athletic Club. It’s still
standing, though, celebrating a reinven-
tion of the modern health and fitness
club.

And with the opening in December of
an elaborate new spa, called Refuge, the
club has moved to a whole new level.

“We’ve turned misfortune into
opportunity,” said CVAC general manag-
er Axel Binneboese, walking through the
new members’ clubhouse and lounge
inside a ski-lodge-style building made
from reclaimed barn wood and situated
on 13 acres of oak-studded, rolling hills
near the Carmel River and the Santa
Lucia Preserve. 

“Every surface of the club has been
replaced or refurbished,” he added.

In February 1998, a flood devastated
CVAC, covering the tennis courts and
pools with mud, muck and debris.
Former owners Dennis and Jan Shepherd
took out a FEMA loan just to keep the
club above water financially.

Scot McKay purchased the club in
2003. Seven years later, in July 2010, in
the midst of the worst economic down-
turn since the Great Depression, an early
morning fire caused by a faulty sauna

heater destroyed the original two-story
clubhouse. Initial damages exceeded
$500,000, but code improvements and
the construction of temporary facilities
put that figure well above $1 million.

McKay admits to feeling challenged,
but he’s immensely proud of what rose
from the ashes. In his words, a fitness
club became a community, and the focus
expanded to help appeal to the more
diversified health and wellness needs of
that community.

CVAC now offers a wide variety of
activities, including an aquatics pro-
gram, fitness center, mind and body
classes and a Kids Club. Each quarter,
CVAC also hosts a themed celebration
for members, with food prepared by new
cafe partner Aqua Terra Culinary.

Perhaps the most exciting news came
in December with the opening of
Refuge, a multimillion-dollar, hydro-
thermal “relaxation spa” that McKay
calls the most important business ven-
ture he’s ever been involved in. “I’m not
talking financially, but in terms of bene-
fitting people,” he said.

McKay invented the “Refuge
Thermal Cycle” where visitors: (1) heat
up their body core in a UV-cleansed min-
eral pool, a 60-seat co-ed sauna or a co-
ed eucalyptus steam bath; (2) cool down

See CVAC page 11A
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P.G. Mayor apologizes
for town’s ‘racist’ past

By KELLY NIX

THE MAYOR of Pacific Grove last weekend extended
an apology for decades of discriminatory housing practices
that existed in the city — and most parts of the United States
— until the 1940s.

Carmelita Garcia read a one-page apology letter to a
group of about 200 people who attended an NAACP banquet
Feb. 4 at the Hyatt Regency Hotel in Monterey. 

“The City of Pacific Grove recognizes the wrongs of the
past and the discrimination that occurred,” Garcia said.  
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PEBBLE BEACHPEBBLE BEACHAT&T N A T I O N A L  P R O - A M  2 0 1 2

Volume 98  No. 6 On the Internet: www.carmelpinecone.com

Y O U R S O U R C E F O R L O C A L N E W S ,  A R T S A N D O P I N I O N S I N C E 1 9 1 5

February 10-16, 2012




